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It has been more than a year since COVID-19 developed into a pandemic, along with its panoply of
urgent measures to contain, combat and defeat the devastating effect of the virus including
confinement, curfews, travel restrictions—including the recent border closures in Europe—and

frequent mandatory quarantines for international travel.

In the U.S., New York City has gone dormant. The dynamism of the American megalopolis—the
world’'s meeting point for business, art, diplomacy and tourism—has collapsed. The luckiest New
Yorkers have been living in the countryside or in Florida for a year, and tourists are logically absent.

More than 67 million visitors were expected in New York in 2020. Only 23 million came, a staggering
66% drop. The impact on the hotel industry is spectacular. Iconic hotels have permanently closed
their doors. Thousands of people lost their jobs. To get back to the numbers of 2019, we will have to

wait until 2024, according to the New York tourism agency, NYC & Company.

Hospitality is one of the main collaterals and economic victims of COVID-19. The decline in clientele
will continue even beyond the economic consequences of the health situation. Businesses have also
realized that they can prosper with less travel. They can switch from in-person meetings far away
from the office into virtual online meetings. Tourists are now more concerned about the
environmental impact of short trips. While tourism is not expected to decrease, the consideration of
carbon footprints of air travel may dissuade many in the future from flying around the world just for
a weekend in New York. The fight against climate change should eventually lead people to travel less

for short and distant tourism.

The only alternative to this crisis is to reinvent, revitalize and reposition the entire hotel industry by

New initiatives from Hotel
Business

APRIL 16, 2021
More Editorials

People on the move at Hilton,
Marriott and more

APRIL 16, 2021

Three JdV By Hyatts debut in
Sweden

APRIL 16, 2021

Web Exclusive: TripAdmit
allows guests to book
activities in advance

APRIL 16, 2021

Web Exclusive: Protective
uniforms can shield
housekeeping staff from
viruses

APRIL 16, 2021

Web Exclusive: Canyon
Madness Ranch satisfies the
adventurous spirit

APRIL 16, 2021



https://www.hotelbusiness.com/the-intersections-of-tomorrows-hotel-industry/
https://www.hotelbusiness.com/the-intersections-of-tomorrows-hotel-industry/
https://www.myinspiredesign.com/
https://www.facebook.com/hotelbusinessmagazine
https://www.linkedin.com/company/hotel-business
https://twitter.com/hotelbusiness
https://www.instagram.com/hotelbusinessmag/
https://vimeo.com/channels/hotelbusiness
https://www.hotelbusiness.com/feed/
https://www.hotelbusiness.com/
https://www.hotelbusiness.com/expert-insight/
https://www.hotelbusiness.com/
https://googleads.g.doubleclick.net/pcs/click?xai=AKAOjsu-JaieZ_LirW_QoHlbUKf44iRVVMax3sy--Ld4E3VkNzYLcn_P8HHDHAc4KhdRIHvxL1wG4kQbdZzQ89S2xeBhD-q5eDeXra4LYAvIqDFsS8NqGs_kg_vZs8Xxmh87cdcFVd59Di-M9oPg92qDWevjGh0etYc5gQ-nlUPxxx8nuFgsfz3gyOSPnfNnKQgwXPPJSqZikYwNYABg-EHI5YnOCPkgi_-fAepkqs6wX6kTuoRrZ0PEugLzZSpDmL_8xwRZaJFfIPUyhTKDMziwg2xl9nMFL8OWac4bqN3yAPCHKNzt5rV-0BXE&sai=AMfl-YQ_HTQ2n9ghAToh4Bx4j4oiZXOwcrtXYU6VhZh3xf-oPbbOzAYmFtRbYJKdkszGv-QBS9rLL5m_wzp6zmOrvQihRaBAqdTp6wgN4GlVLYfeJ526pM_esyNk0N47PjCPWBQX&sig=Cg0ArKJSzAAr-kgE9HAI&fbs_aeid=[gw_fbsaeid]&adurl=http://HBOBULK.COM&nm=1
https://www.hotelbusiness.com/surveys/
https://www.hotelbusiness.com/subscribe/
https://togo.hotelbusiness.com/
https://www.hotelbusiness.com/team/
https://www.hotelbusiness.com/advertising/
https://www.hotelbusiness.com/expert-insight/
https://googleads.g.doubleclick.net/pcs/click?xai=AKAOjss1TDi4KJZ8s-cM0mIQ99K5JSFMIJiH8D86s0xxbu948p4Ggjpn_GSCRIsqyeYuQtz30zPT2FDt83OVkAKkKULl4IQgIlxUmwEYs5jxJGRyshjlBe6WcAxsOZXX7WmLpDWKDPBZb5U1ojZgnKFwqS6T8MdHE4Wj1HHf2BrJ9fXYKsPB2T-coc0eUR4VXf8m_FecIFPnlC0sN9OJgNPqn0sgkwv_yVp52KoQcdH4XLwkzaZTqqXN_3XJtUBNF72CprA94WQmBRVqgqbJRlnLnxm5_29RL9zbEQ-McNqTIKpmqE0XH3GYj32yLoo9dg&sai=AMfl-YTNdey6vyhGmm_p5TgdXggPbhrDEPgDgkY5Hd546E2QcehEkhj_YR07NaOEkP1sWEIc1Ve00Yyq-tPJG1OuXO7QhWWDDMBubGFJEfyzyWZ2oyAhwPxnldcvqDVXjVOq9W6c&sig=Cg0ArKJSzKRaxBmQyKGc&fbs_aeid=[gw_fbsaeid]&adurl=http://newesa.com
https://www.hotelbusiness.com/author/infohotelbusiness-com/
https://twitter.com/intent/tweet?text=The+intersections+of+tomorrow%E2%80%99s+hotel+industry&url=https%3A%2F%2Fwww.hotelbusiness.com%2F%3Fp%3D208060&via=hotelbusiness
https://www.facebook.com/sharer.php?u=https%3A%2F%2Fwww.hotelbusiness.com%2Fthe-intersections-of-tomorrows-hotel-industry%2F
https://www.linkedin.com/shareArticle?mini=true&url=https%3A%2F%2Fwww.hotelbusiness.com%2Fthe-intersections-of-tomorrows-hotel-industry%2F
mailto:?subject=The%20intersections%20of%20tomorrow%E2%80%99s%20hotel%20industry&body=https%3A%2F%2Fwww.hotelbusiness.com%2Fthe-intersections-of-tomorrows-hotel-industry%2F
https://www.hotelbusiness.com/wp-content/uploads/2021/04/Jean-Philippe-Nuel.jpg
https://googleads.g.doubleclick.net/pcs/click?xai=AKAOjst4-SDNkIi0wSI7ctYfQGPnu0I-C3bwg2pZIYghc6pQIiFDVNV6cHMT3rvllMrqZlTEfbtr02ESPNWvFQr9aAMtKTAdLmTA_6p1CWehHCgckWmM__X0Lbe__lm4WYwX8mzDri4eu0sVE3tn2vP5RuRJRrN7N72UBChVMq5kY0QKyNzVRAUBnDFOjtjAkCJMbnLh1F7GUTzfNb-0F69n7W_oGwozx1LsYkEvdrWs3RpxXg9c6YlloKxuSiK4plY_G4hntzdBVqidaKph8dW7V0q3yL8hLa91zZWllxbo5uYumwI9i_puPqs&sai=AMfl-YRaBpkjuJSVVIlbrOOUQTI66e18C_pMyw6bT3joSVwZCDHSZc5gamFW5TeUAlm2y2tPO6YRnoopoU4KP7PXZ2Pqr8sNNo3v0fJs62eCwo7gnMu5kzHdx4zo3rG02hN4kfeQ&sig=Cg0ArKJSzKERUfzVEwdF&fbs_aeid=[gw_fbsaeid]&adurl=https://www.hotelbusiness.com/video/hot-topics-getting-back-to-well-restoring-consumer-confidence-in-travel/&nm=2
https://www.hotelbusiness.com/reports/
https://www.hotelbusiness.com/category/editors-notes/
https://www.hotelbusiness.com/new-initiatives-from-hotel-business/
https://www.hotelbusiness.com/category/editors-notes/
https://www.hotelbusiness.com/people-on-the-move-at-hilton-marriott-and-more/
https://www.hotelbusiness.com/three-jdv-by-hyatts-debut-in-sweden/
https://www.hotelbusiness.com/web-exclusive-tripadmit-allows-guests-to-book-activities-in-advance/
https://www.hotelbusiness.com/web-exclusive-protective-uniforms-can-shield-housekeeping-staff-from-viruses/
https://www.hotelbusiness.com/web-exclusive-canyon-madness-ranch-satisfies-the-adventurous-spirit/
https://www.hotelbusiness.com/new-initiatives-from-hotel-business/
https://www.hotelbusiness.com/people-on-the-move-at-hilton-marriott-and-more/
https://www.hotelbusiness.com/three-jdv-by-hyatts-debut-in-sweden/
https://www.hotelbusiness.com/web-exclusive-tripadmit-allows-guests-to-book-activities-in-advance/
https://www.hotelbusiness.com/web-exclusive-protective-uniforms-can-shield-housekeeping-staff-from-viruses/
https://www.hotelbusiness.com/web-exclusive-canyon-madness-ranch-satisfies-the-adventurous-spirit/
https://www.hotelbusiness.com/operations/
https://www.hotelbusiness.com/technology/
https://www.hotelbusiness.com/ownership/
https://www.hotelbusiness.com/design/
https://www.hotelbusiness.com/expert-insight/
https://www.hotelbusiness.com/videos/
https://www.hotelbusiness.com/privacy-policy/
https://www.hotelbusiness.com/terms-of-service/

OPERATIONS TECHNOLOGY OWNERSHIP DESIGN EXPERT INSIGHT VIDEOS Q

The hotel will thus become a multi-purpose living space, both traditional and new, and will be able to @ HOT OFF THE PRESS

propose synergies between all its services.
A new space layout will allow the hotel to offer:

¢ Workspaces not unlike the ones in a home or a meeting room in a business office. The

objective is to create environments that are conducive to meeting, creativity, isolation and/or

Ty e indlysion
presentation. These work rooms can be rented on a one-time basis. Some of them, such as ey oty ey

st omsm

connected tables in a hallway opened on a green garden, could even be made available free of

BEd]
charge to guests or as a subscription for people living in the hotel's neighborhood. In order to | [ e

optimize the return on investment of these spaces, the meeting rooms could even become a 2 o . —
children’s club on weekends, led by professionals, as part of a staycation offer. March 15, 2021

« More diversified entertainment services to welcome daytime, weekend and local vacationers.
There will of course be areas for sports, swimming, yoga, meditation, connected bicycles and Christina Trauthwein, VP, content & creative, Hotel
treadmills, and the possibility of taking group or individual classes. The hotel will offer an Business, shares some of the stories in the March 15

edition, such as a cover story on diversity and

almost infinite list of possibilities to get together with friends or to get some fresh air: a private inclusion in the hospitality industry, as well as the

screening room, a cooking class, a bike ride to discover the city in a different way, an art annual construction report and list.
exhibition or a conference with a local author. Finally, there will be shops that meet the needs > Play video

of guests and residents alike. The hotel will thus be able to create more life in the

establishment and diversify its attractiveness. View Digital Edition Library

e More personalized, perhaps bigger, rooms with a more functional space for heating and
preparing a meal; a more discreet desk; and homier and more flexible than ever furniture and
décor. The objective is to cater more to families and win back customers today seduced by
community rental platforms such as Airbnb.

e The second floor could be connected by a brighter and wider staircase, lit with daylight to offer
a hybrid function: suites composed of family and mini-meeting rooms. The living room of the
suite (equipped with a sofa bed, a table and a micro kitchenette) can be transformed either into
a living space for a family connected to one or two bedrooms, or a small meeting room for six
to eight people.

Above all, let's create products for everyone.

o Local customers will find along with sports, swimming, cinema, shops, catering and
workspaces, a whole series of products to be consumed punctually or as a subscription.
Nothing will prevent them from also choosing a hotel for a local getaway, a staycation.

o Travelers will first look for an accommodation in a different setting, close to that of a house or
an apartment, but will find within the hotel an access to entertainment, professional meetings
and sales services, which will constitute a definite advantage over renting an apartment from

an individual.

These two clienteles will constantly cross paths.

The hotel's sources of revenue will become even more diversified. Hotels will no longer be just a
place to sleep, work, play sports, eat and attend a conference, but will become a personal
destination, a club in the heart of the city, inhabited by locals and a reflection of its environment.
This upcoming hospitality industry does not break entirely away from the past. The pandemic is just

accelerating its transformation.

Jean-Philippe Nuel is a French architect and designer who serves as president of his eponymous design
studio. His portfolio includes hotel projects in France, as well as work on hotels across the globe for brands

such as Hilton, Marriott, IHG and Accor, among others.

This is a contributed piece to Hotel Business, authored by an industry professional. The thoughts

expressed are the perspective of the bylined individual.

Expert Insight | | Jean-Philippe Nuel
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